302. Principles of Marketing
Course Objective
This course aims to familiarize students with the marketing function in
organizations. It will equip the students with understanding of the Marketing Mix
elements and sensitize them to certain emerging issues in Marketing. 
Learning Outcomes
Students will be able to 
1. Understand the concept of marketing and related concepts.
2. An in-depth understanding to various elements marketing mix for effective functioning of an organisation. 
3. Learn some of the tools and techniques of marketing with focus on Indian experiences, approaches and cases.
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Course Content
Unit I											Lectures 17
Introduction: Nature, Scope and Importance of Marketing, Evolution of
Marketing; Core marketing concepts; Company orientation - Production concept,
Product concept, Selling concept, Marketing concept, Holistic marketing concept.
Marketing Environment: Demographic, Economic, Political, Legal, Socio cultural,
Technological environment (Indian context); Portfolio approach – Boston
Consulting Group (BCG) matrix

Unit II											Lectures 17
Segmentation, Targeting and Positioning: Concept; Levels of Market Segmentation,
Basis for Segmenting Consumer Markets; Product decisions: Concept of Product Life Cycle (PLC), PLC marketing strategies, Product Classification, Product Line Decision, Product Mix
Decision, Branding Decisions, Packaging & Labelling.
Unit III										Lectures 17
Pricing Decisions: Determinants of Price, Pricing Methods (Non-mathematical treatment), Adapting Price. 
Promotion Decisions: Factors determining promotion mix, Promotional Tools –
Fundamentals of advertisement, Sales Promotion, Public Relations & Publicity and Personal
Selling.
Marketing Channel Decision: Channel functions, Channel Levels, Types of
Intermediaries: Wholesalers and Retailers
Unit IV										Lectures 09
Marketing of Services: unique characteristics of services, marketing strategies for service firms – 7Ps.
Text Books
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