Fundamentals of Marketing Management
Course Objective
This course aims to build a basic understanding of marketing management decisions. It will equip students with an understanding of marketing mix elements. 
Learning Outcomes
Students will be able to 
1. Understand the concept of marketing and related concepts.
2. An understanding of various elements of marketing mix [image: https://ssl.gstatic.com/ui/v1/icons/mail/images/cleardot.gif]

Course Content
Unit I											Lectures 17
Introduction: Nature, Scope and Importance of Marketing, Evolution of Marketing; Core marketing concepts; Company orientation - Production concept, Product concept, Selling concept, Marketing concept, Holistic marketing concept. Portfolio approach-Boston Consulting Group (BCG) matrix

Unit II											Lectures 17
Basis for Segmenting Consumer Markets; Targeting and Positioning strategies; Product decisions: Concept of Product Life Cycle (PLC), PLC marketing strategies, Product Classification, Product Line Decision, Product Mix Decision, Branding Decisions, Packaging & Labelling.
Unit III										Lectures 17
Pricing Decisions: Determinants of Price, Pricing Methods and strategies. Promotion Decisions: Factors determining promotion mix, Promotional Tools
Fundamentals of advertisement, Sales Promotion, Public Relations & Publicity and Personal
Selling. Marketing Channel Decision: Channel functions, Channel Levels, Types of
Intermediaries: Wholesalers and Retailers
Unit IV										Lectures 09
Marketing of Services: unique characteristics of services, marketing strategies for service firms – 7Ps.
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