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Course Objectives:
This course aims to familiarize students with the concept of digital marketing and its current and future evolutions. It further aims to be able to equip students with the ability to understand and subsequently create strategic and targeted campaigns using digital media tools.  

Learning Outcomes:
At the end of this course, students would be able to:
1. Understand the concept of digital marketing and its real-world iterations
2. Articulate innovative insights of digital marketing enabling a competitive edge
3. Understand how to create and run digital media based campaigns
4. Identify and utilise various tools such as social media etc.

Course Contents:
Unit 1 (Digital Marketing) 							(Lectures: 10)
Digital Marketing: Introduction, Moving from Traditional to Digital Marketing, Integrating Traditional and Digital Marketing; Concept of Search Engine Optimization (SEO); Concept of Pay Per Click.

Unit 2 (Email Marketing)							(Lectures: 15)
Email Marketing: Introduction, email marketing process, design and content, delivery, discovery.

Unit 3 (Social Media Marketing)						(Lectures: 15)
Social Media Marketing: Introduction, Process - Goals, Channels, Implementation, Analyze.

Unit 4 (Mobile Marketing)							(Lectures: 15)
Mobile marketing: Introduction and concept, Process of mobile marketing: goals, setup, monitor, analyze; Enhancing Digital Experiences with Mobile Apps

Textbook: (latest edition should be referred to)
Dodson, Ian: The Art of Digital Marketing - The Definitive Guide to Creating Strategic, Targeted, and Measurable Online Campaigns. Wiley

Suggested Readings: (latest editions of all books should be referred to)
1. Bhatia, Puneet S.: Fundamentals of Digital Marketing by Pearson. Pearson
2. Gupta, Sunil: Driving Digital Strategy. Harvard Business Review Press
3. Kotler, Philip: Marketing 4.0: Moving from Traditional to Digital. Wiley

